
 
 

 

PRESS RELEASE 

Indesit Company’s Board of Directors examines the results  

for the 2
nd

 quarter and approve the financial report for the 1
st
 half 

Weak demand in the quarter in Europe, especially Eastern, and in Russia. Little signs of 

improvement in certain Western European markets only 

Sales for the quarter (€613m) are down 20.3% (15.8% at constant rates) 

partly due to the effect of the strong euro 

The quarter’s operating margin before non-recurring costs 

is 5.3% (5.7% in 2008) 

Net financial indebtedness down to €524m 

(€592m in 2008) 

 
Milan, 30

th
 July 2009 – Meeting in Milan today, the board of directors of Indesit Company examined 

the figures for the 2
nd

 quarter and approved the financial report of the 1
st
 half of 2009. 

 

Group revenues in the 2
nd

 quarter of 2009 amounted to €613.0m (€769.1m), down 20.3% on the same 

period the previous year. At constant exchange rates, sales were €647.8m, down 15.8%. 

 

The gross operating margin before non-recurring costs in the 2
nd

 quarter of 2009 was €32.3m 

(€44.1m), with a ratio to sales of 5.3% (5.7%). The operating margin (EBIT) was €14.1m (€26.2m); 

the ratio to sales was 2.3% (3.4%). At constant rates, EBIT was €26.1m (down 0.4%). 

There was an improvement in net financial indebtedness, which moved from €592.5m to €524.1m 

as of June 2008. 

 

The period saw a decline in sales due mainly to the marked contraction in demand in all the markets 

where the Group enjoys a leadership position (the UK, Italy, France and Russia) and particularly in 

Eastern Europe, and to the unfavourable impact of exchange rates, mainly the rouble and sterling. 

In this general scenario shrinking of demand, the Group managed to keep its profitability, now driven 

mainly by Western Europe, similar to the same period in 2008. This was due to a significant increase 

in the average price (3.9%) and further improvements in product quality and service business results. 

Performance was particularly brilliant in the “UK and Ireland” area, where profitability more than 

doubled with respect to 2008. Results in Italy were also very positive: the Group successfully 

defended its leadership of the market, improved its average price and saw its profitability slightly up 

on the previous year. Positive results were put in by other countries in Western Europe, where despite 

the contraction in demand there was an improvement in profitability due largely to a higher average 

price and reductions in fixed costs. 



 
 

The Group’s results were penalized, on the other hand, by performance in Eastern Europe, where the 

contraction in demand was acute. Russia managed to maintain one of the best profitability levels in 

the Group however, thanks in part to a growing average price and despite the drastic slump in 

demand and the weak rouble. 

Other negative factors in the 2
nd

 quarter included higher non-recurring charges, most of which were 

restructuring costs relative to the closure of the Kinmel Park plant (UK) and a re-organization of 

production at the None plant (Italy). 

“Indesit was quick to react to the crisis on the markets,” said Indesit Company Deputy Chairman 

Andrea Merloni, “and take all the appropriate measures to safeguard our Company’s financial 

solidity and independence. This enables us to maintain our leadership positions and await a recovery 

in demand with confidence”. 

 “Demand is still very weak,” said Indesit Company CEO Marco Milani, “especially in Eastern 

Europe, a very important area for the Company. Only in certain Western European markets are we 

seeing any signs of improvement. In spite of all this, we are gradually regaining the profitability 

levels of previous years. The marked shift in profitability towards Western Europe, from 25% to 75% 

of the Company’s margin, enables us to await a recovery in demand in Eastern Europe from a far 

more comfortable position”. 

Over the period, 100 new products were launched onto the market, products with innovative 

functions and quality at levels of excellence. By the end of the year another 90 new products will be 

launched, starting with Indesit’s new 3-door no-frost fridge, the “Trilogic”, Hotpoint-Ariston’s new 

aesthetic line, “New Style”, and the new “Aqualtis” with an automatic detergent dispenser, and 

Scholtès’s “S³” collection of professional hobs. 

The Group believes that, with stable exchange rates and a trend in demand in the 2
nd

 half in line with 

the 2
nd

 quarter, sales in 2009 should be between €2.5 and €2.6bn and the operating margin (EBIT) 

between €60 and €70m, while net financial indebtedness at 31
st
 December 2009 is expected to be 

substantially in line with the figure at 31
st
 December 2008. 

 

Group income results in 2
nd

 quarter 2009 

 
  2Q 2009   2Q 2008 change 

  ú/m %  ú/m % ú/m % 

Revenues 613,0 100,0%  769,1  100,0% (156,1) (20,3%) 

Gross operating margin before non-
recurring income and charges 

62,6 10,2%    73,6  9,6% (6,1) (8,4%) 

Gross operating margin 49,3 8,0%    59,5  7,7% (10,3) (17,2%) 

Operating margin before non-recurring 
income and charges 

32,3 5,3%    44,1  5,7% (11,7) (26,7%) 

Operating margin 14,1 2,3%    26,2  3,4% (12,0) (46,0%) 

Result before tax (4,3) (0,7%)    22,7  2,9% (27,0) (119,0%) 

Total net result (7,9) (1,3%)    12,6  1,6% (20,5) (162,8%) 

Net result, Group (8,0) (1,3%)     12,1  1,6% (20,1) (165,8%) 



 
 

 

 

Group income results in 1
st
 half 2009 

 

 
  30 June 09   30 June 08 change 
  ú/m %  ú/m % ú/m % 

Revenues 
 

1.203,7 
 

100,0% 
 

 
1.525,3  

 
100,0% 

 
(321,6) 

 
(21,1%) 

Gross operating margin before non-
recurring income and charges 

110,0 9,1%     149,8  9,8% (31,9) (21,3%) 

Gross operating margin 83,0 6,9%     136,8  9,0% (53,8) (39,3%) 

Operating margin before non-recurring 
income and charges 

50,2 4,2%       89,2  5,9% (39,1) (43,8%) 

Operating margin 15,4 1,3%       72,4  4,7% (57,0) (78,8%) 

Result before tax (20,8) (1,7%)       58,5  3,8% (79,3) (135,5%) 

Total net result (22,6) (1,9%)       34,1  2,2% (56,7) (166,3%) 

Net result, Group (22,5) (1,9%)        33,7  2,2% (56,2) (166,9%) 

 

 

Group revenues in 1
st
 half 2009 totalled €1,203.7m (€1,525.3m), down 21.1%. At constant rates, the 

figure for 1
st
 half 2009 would have been €1,293.7m, down 15.2 %. 

The decrease in revenues was mainly in sales of finished products, while revenues from service 

business were down only slightly, and despite the depreciation of UK sterling. 

 

 
 

 

The decrease in revenues from finished product sales is mainly due to a reduction of around 20.3% in 

sales volumes (reflecting the marked contraction in demand, particularly in certain markets where the 

Group is a leader) and to the negative effect of exchange rates, around 5.6%, following the 

strengthening of the euro at the expense of the other main currencies in which the Group works. 

These negative factors were partially offset by the positive trend in unit revenues (price/mix), which 

were up a significant 3.5%. 

 

The gross operating margin (EBITDA
1
) in 1

st
 half 2009 was €83.0m (€136.8m); the ratio to sales 

                                                
1  EBITDA: operating margin as per the income statement, including amortization and 

depreciation. 

            

  Revenues split 
30June 
2009 

30June 
2008 

var. 
% 

  

  
Finished product 
sales 

1102.1 1421.9 -22.5   

  After-sales service 101.6 103.4 -1.7   

  Total revenues 1203.7 1525.3 -21.1   

            



 
 

was 6.9% (9.0%). 

 

The operating margin (EBIT
2
) in 1

st
 half 2009 was €15.4m (€72.4m); the ratio to sales was 1.3% 

(4.7%). 

 

The operating margin (EBIT) before non-recurring income and charges was €50.2m (€892m); the 

ratio to sales was 4.2% (5.8%) 

 

 

  

 

 

The decrease in operating profitability with respect to 1
st
 half 2008 is the result of negative factors 

linked to trends on international markets, factors impacting negatively on results for 2009 but which 

will bring the Group benefits in the medium term and positive factors deriving from successful action 

taken by the Company. 

 

The Group’s operating results were penalized above all by the drastic reduction in sales volumes 

caused by the slump in demand; this contraction in volumes also brought about a lower absorption of 

the fixed industrial costs of manufacturing. Lastly, it should be noted that the aforementioned 

unfavourable trend in exchange rates had a seriously negative effect, estimated at around €33.0m 

overall, on the operating results for 1
st
 half 2009. 

 

A negative aspect that should help in future periods, on the other hand, is the higher level of non-

recurring charges, which were mainly restructuring costs relative the closure of the Kinmel Park plant 

in the UK and re-organization of production at the None plant in Italy. 

 

Lastly, the Group was able to partially offset all these negative effects thanks to the improvement in 

the price/mix and ongoing improvements to product quality and positive results by the Service 

business. Other positive factors include lower logistics costs, mainly due to the reduction in volumes 

(despite an unfavourable market mix compared to 1
st
 half 2008), low raw materials purchasing costs 

and the reduction in transformation costs thanks to continuing improvements to production processes. 

The continuation of general cost containment action, and in particular the reduction in advertising 

and promotion spending, also contributed. 

 

At constant rates, EBIT in 1
st
 half 2009 would have been €48.4m. 

 

                                                
2  EBIT: operating margin as per the consolidated income statement. 

            

  
Non-recurring income and charges - 1st half 
2009 

  

  Restructuring charges     (41,1)   

  Other non-recurring income (net) 6,3   

  Total non-recurring charges (net) (34,8)   

            



 
 

Net financial charges amounted to €36.2m (€13.9m); the increase reflects higher costs for hedging 

exchange rate risk and losses on unhedged currency exposure due basically to the high volatility of 

exchange rates in the period and the increase in the Group’s overall currency exposure. Another 

negative effect was the transfer to the income statement of a portion of the positive Mark to market 

accumulated before it was designated among cash flow hedge instruments derivatives covering 

interest rate risk on debt. The cost of net financial indebtedness, on the other hand, came down thanks 

to lower interest rates. 

 

The Group’s net result for 1
st
 half 2009 was a loss of €22.5m (profits of €33.7m) and was affected, 

as already explained, by substantial non-recurring charges of €34.8m (€16.8m). 

 

Results by region 

 

The Group’s operating sectors correspond to geographical regions defined, in accordance with IFRS 

8, on the basis of availability of separate financial reporting and in line with the main method adopted 

by top management in periodically reviewing results for the purposes of assessing performance and 

strategic decisions. 

 

The Group’s operating sectors are: 

Italy; 

UK and Ireland; 

Russia, also including its Asian sister republics; 

Western Europe, including France, Spain, Portugal, Germany, Austria, Switzerland, Benelux, 

Scandinavia, Lithuania, Estonia and Latvia; 

Eastern Europe, including Poland, Ukraine, Moldova, Czech Republic, Hungary, Romania, Greece, 

Turkey, Bulgaria and other Balkan states; 

Overseas, all other non European markets. 

 
            

  
1st Half 2009 
(euro/million) 

Total 
Areas 

Costs not 
allocated 
to areas 

Total 
Group 

  

  
Revenues 1.203,7   1.203,7 

  

  
Operating costs (1.129,3) (59,1) (1.188,4) 

  

  
Operating margin 74,5 (59,1) 15,4 

  

            

  
1st Half 2008 
(euro/million) 

Total 
Areas 

Costs not 
allocated 
to areas 

Total 
Group 

  

  
Revenues 1.525,3   1.525,3 

  

  
Operating costs (1.409,9) (43,1) (1.452,9) 

  

  
Operating margin 115,4 (43,1) 72,4 

  

            

 



 
 

 

Costs not allocated to Areas are mostly central office (Corporate) costs and net restructuring charges. 

 

 

 

 

 

 

 

 

 

 

 

 

Sales of appliances to distribution (industry shipment) in Italy in 1
st
 half 2009 were down by around 

8.6% on 1
st
 half 2008. This drop in demand significantly eroded revenue results in Italy. The slump 

in the market for built-in appliances was more drastic than in the free standing market. This is 

reflected in the Group’s Italian sales results, though the effect was somewhat cushioned by the 

price/mix and the substantial stability of its market share and hence its market leadership. 

In this context, in addition to the aforementioned improvement in the price/mix, a strong focus on 

fixed costs and an inevitable reduction in advertising and promotion expenses enabled the Italy Area 

to post an operating margin in line with the previous year even though the results for the half were 

penalized by a higher impact of provisions to the bad debt reserve than in 2008. 

 

 

  

 

 
            

  UK and Ireland Area     

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 340,3 385,4 (45,1)   

  
Operating 
margin 

20,7 7,4  13,3    

  
Operating 
margin % 

6,1% 1,9%  4,2%    

            

 

 

The results in the UK and Ireland Area are undoubtedly the most important element running counter 

            

  Italy Area      

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 229,0 250,2 (21,2)   

  Operating margin 26,0 25,0  1,0    

  
Operating margin 
% 

11,4% 10,0%  1,4%    

            



 
 

to the Group’s overall trend in 1
st
 half 2009. Despite the drastic depreciation of the UK sterling with 

respect to 1
st
 half 2008 (the average rate was down 15.4%) and the progressive reduction in the 

proportion of production provided by the UK (from 40% in 1
st
 half 2008 to 31% in 1

st
 half 2009), the 

UK and Ireland organization comfortably offset the currency effect with an improvement in the sale 

price/mix and a significant reduction in the costs of non-quality. The operating margin of more than 

double the 2008 figure and a significant gain in market share almost overshadow the shrinking 

market, which in 1
st
 half 2009 alone was down by around 16% (industry shipment). In general, all the 

performance indicators for the UK and Ireland Area in the 1
st
 half are very positive. 

 

 
 

 

 

            

  Western Europe Area     

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 261,9 293,2 (31,3)   

  Operating margin 6,0 2,4  3,6    

  
Operating margin 
% 

2,3% 0,8%  1,5%    

            

 

In Western Europe as a whole, the downturn in sales was more pronounced in the 2
nd

 quarter than 

the 1
st
. In particular, the two main markets in this area, France and Spain, saw sales continue to fall 

because of the persistent contraction in demand, put at around 10% in France and 22% in Spain 

(industry shipment). Despite the decrease in sales, the area’s operating margin grew €3.6m on the 

previous year, largely due to the improvement in the price/mix of free standing sales, the reduction in 

fixed costs, containment of advertising and promotion expenses and the lower impact of distribution 

costs. Performance in nearly all Western European countries was less satisfactory in the built-in 

segment, which is more exposed to the crisis on the property market in this area. 

 

 

 

 

 

 

 



 
 

 

 

 

 
 

 

 

 
            

  Russia Area       

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 152,6 274,1 (121,5)   

  Operating margin 17,6 58,0 (40,4)   

  
Operating margin 
% 

11,5% 21,2% (9,6%)   

            

 

 

Apart from January 2009 (positive), the 1
st
 half in the Russia area was well over 30% down on the 

previous year (industry shipment). The drastic decline in euro revenues in this geographical region is 

also explained by the depreciation of the rouble against the same period in 2008 (the average 

exchange rate was down 20.8%). The high level of manufacturing self-sufficiency in the Russia 

Area (local production covered 74% of sales in the 1
st
 half), the improved price/mix and measures 

taken to contain overheads made it possible to limit the loss of operating margin in the 1
st
 half, which 

in any case amounted to €40.4m. Even in these conditions, the Russia Area has one of the highest 

levels of profitability (as a percentage) in the Group. 

 

  

 

 

 



 
 

 

 

 

 

 
            

  Eastern Europe Area     

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 160,7 233,8 (73,1)   

  Operating margin -0,7 14,9 (15,6)   

  
Operating margin 
% 

-0,4% 6,4% (6,8%)   

            

 

 

In terms of operating margin and sales in 1
st
 half 2009, Eastern Europe had to deal with a 

contraction in demand second only to that in Russia. 

The only significant exception here is Turkey, which saw healthy growth in sales (6.6%) and 

operating margin (€3.4m). This performance reflects an improvement in the market situation 

following the introduction of government incentives and the Group’s increasing market share in the 

country. 

In Poland, results were penalized by the drastic depreciation of the zloty compared to 1
st
 half 2008 

(the average exchange was down 28.8%) and the largely negative trend in demand (down in the 2
nd

 

after a positive 1
st
 quarter), which was to a limited extent offset by small price rises in the 2

nd
 quarter. 

Though a positive operating margin is expected, here too a return to acceptable levels of profitability 

is strictly dependent on a recovery of demand. 

 

 
 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 
            

  Overseas Area       

  (euro/million) 30Jun09 30Jun08 Change   

  Revenues 59,2 88,6 (29,4)   

  Operating margin 4,9 7,8 (2,9)   

  
Operating margin 
% 

8,2% 8,8% (0,6%)   

            

 

 

Markets in the Overseas Area are characterized by commercial operations conducted by independent 

distributors. The exception is Argentina, where the Group has a commercial subsidiary. The most  

 

 

serious losses in terms of revenues and operating margin were in the United States, the Middle East 

and Asia. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

Cash flows
3
 

 
                

  (euro million) 30 Jun09   31Dec08   30Jun08   

                

  EBITDA 83,0   270,5   136,8   

  Change in net working capital (98,7)   (62,7)   (247,9)   

  Other operating flows (15,9)   (162,0)   (53,2)   

  Operating cash flow (31,5)   45,8   (164,3)   

  Outlay for investments net of collection from disposals (18,5)   (136,1)   (44,4)   

  Financial cash flow (50,0)   (90,3)   (208,7)   

  Dividend pay-outs and financial operations (0,2)   (52,4)   (52,7)   

  Free cash flow (50,2)   (142,7)   (261,3)   

                

 

 

 

Cash flows from operations in 1
st
 half 2009 amounted to a negative €31.5m (negative €164.3m). 

Compared to 1
st
 half 2008, absorption of cash was considerably down despite the smaller gross 

operating margin (EBITDA). The improvement in cash flows is mainly due to the management of 

net working capital. Trade receivables were down due not only to lower sales volumes but also to 

no-recourse transfer of trade receivables (€54.3m). 

Capital outlay net of gains on disposals was significantly down, in line with the Group’s announced 

policy, amounting to €18.5m (€44.4m). 

There have been no dividend pay-outs in 2009. 

Free Cash Flow
4
 in 1

st
 half 2009 was therefore a negative €50.2m (negative €261.3m), causing an 

increase in net financial indebtedness of the same amount with respect to 31
st
 December 2008. 

 

 

 

 

 

 

 

 

 

 

 

                                                
3
  In this reclassified cash flow statement, the change in net working capital includes the change 

in trade payables for investments which in the consolidated cash flow statement is included in cash flows 

from investment activities.  
4  Free Cash Flow: cash flow from operations and investment activity net of dividend pay -outs 

and capital increases. 



 
 

Balance sheet
5
 

 
            
  (euro/million) 30jun09 31dec08 30jun08   

            

  Trade receivables 416,2 459,0 649,0   

  Inventories 338,0 374,1 457,6   

  Trade payables (590,5) (767,9) (856,3)   

  Net working capital 163,8 65,1 250,3   

  Non-current assets 1.088,2 1.113,5 1.196,0   

  Other current assets and liabilities and non-current 
liab. 

(327,1) (282,2) (321,0) 
  

  Net capital invested 924,9 896,4 1.125,4   

            

  Net financial indebtedness 524,1 473,8 592,5   

  Shareholders' equity, Group 398,3 420,0 530,7   

  Shareholders' equity, minorities 2,5 2,5 2,2   

  Shareholders' equity and financial liabilities 924,9 896,4 1.125,4   

            

 

The last three lines of the table (cash flow, NWC, indebtedness) have been eliminated. 

 

The reduction in net working capital in terms of ratio to sales (from 7.4% of rolling sales in June 

2008 to 5.8% in June 2009) was made possible by no-recourse sale of trade receivables. Without this 

operation, the ratio to sales would have been 7.9%. The reduction in production volumes was in 

excess of the reduction in sales volumes, so that the decrease in trade payables was in excess of the 

decrease in trade receivables. Regarding the latter, there was also a lengthening in collection times as 

a result of the general economic crisis. Lastly, inventories were down in line with the Group’s 

declared policy. 

 

The decrease in shareholders’ equity compared to 31
st
 December 2008 was due mainly to the 

negative net result for the half (€22.5m). The conversion reserve gave rise to a positive change 

reflecting the positive effects of the revaluation of UK sterling against the euro, compared to 31
st
 

December 2008, which more than offset the negative effects on said reserve of the euro’s gains 

against the Polish zloty and the rouble (€10.8m overall). Lastly, the cash flow hedge reserve shows a 

negative change of €9.9m. 

 

 

 

 

 

                                                
5  In this reclassified balance sheet, trade receivables and payables, inventories and shareholdersô 

equity are as stated in the consolidated accounts; the composition of financial indebtedness is detailed in the 

notes to the abbreviated consolidated financial statements for the half year; ñnon current assetsò and ñother 

current assets and liabilities and non-current liabilitiesò include items of the consolidated balance sheet other 

than those mentioned above and excluding those under net financial indebtedness. 



 
 

 

 

Net financial position 

 
            

  (euro/million) 30Jun09 31dec08 30Jun08   

  Current financial assets  27,6   43,8   53,5    

  Cash and cash equivalents  136,1   193,2   152,3    

  Banks and other financial payables (297,3) (268,2) (513,8)   

  Net current financial indebtedness (133,6) (31,2) (307,9)   

  Medium/long term financial payables (392,6) (451,9) (297,8)   

  Net financial position 
(*) 

(526,2) (483,1) (605,7)   

  Other non-current financial assets  2,1   9,3   13,3    

  Net financial indebtedness (524,1) (473,8) (592,5)   

  

(*)
 As defined in Consob Notice DEM/6064293, 28 

July 2006, in application of CESR recommendations, 

10 February 2005 

        

            

 

 

 

Net financial indebtedness amounts to €524.1m (€592.5m). 

Gross financial indebtedness stands at €689.9m (€811.6m), of which 57% is medium/long and 43% 

short-term. 

The table below details the maturities of medium/long-term debt: 

 

 

 

 

 

 

    
Medium/long 
term financial 

payables 
MATURITY 

      2010 2011 2012 2013 2014 2015 2016 

Debenture loan  201,2 4,7 57,1 6,8 6,5 111,4 0,8 13,8 

Payables to banks and other 
lenders 

191,4 5,6 17,4 147,4 1,3 16,8 0,0 2,8 

TOTAL   392,6 10,4 74,5 154,2 7,9 128,2 0,8 16,6 

 

 

At 30
th
 June 2009 the Group had €250.0m worth of non-used committed credit lines. 

Regarding debenture loans maturing within 18 months, on 17
th
 September 2009 the Group will repay 

the first tranche of a fixed rate loan reserved for institutional investors issued in 2004 (nominal value: 

$65m). 

 

 

 



 
 

 

Industrial re-organization 

 

In February 2009, Indesit Company informed the parties involved of its intention to close down the 

Kinmel Park plant in the UK. Talks with local trade unions ended in June with a definitive decision 

to close the plant at the end of July and an agreement with the unions. 

In June 2009, Indesit Company reached an agreement with the unions and government over re-

organization of work at the None plant in Italy. The agreement, under which production will be cut 

back, was formalized at the Ministry of Economic Development in July. 

 

Significant events in and after 1
st
 half 2009 

 

Apart from the foregoing, there were no significant events or operations during 1
st
 half 2009 and 

none have occurred, to date, thereafter. 

 

Outlook 

The forecast growth in Gross Domestic Product
6
 for 2009 in the main geographical regions where the 

Group operates, ie. the UK (down 4.2%), the euro area (down 4.8%) and Russia (down 6.5%), has 

been adjusted down again with respect to the previous quarter. It is now probable that in the second 

half of the year demand for consumer durables (including home appliances) will continue to reflect 

the economic situation. 

Demand for home appliances and movements by the three main currencies that affect the Group’s 

results (UK sterling, rouble and Polish zloty) will continue in the 2
nd

 half to be critical with respect to 

the achievement of income and equity objectives. 

In this context, the main worries continue to be the situation in Russia and Eastern European markets. 

In Russia, demand shrank further in the 2
nd

 quarter and in the space of a few months had contracted 

nearly 50% compared to the same period the previous year. With growing unemployment and the 

continual credit squeeze, the coming months do not inspire optimism; there are expectations of a 

slight improvement in the 2
nd

 half of the year but only towards the end of the last quarter. Another 

potential risk is the pressure on the rouble, which seems to be stable, albeit with difficulty, at around 

44/45 to the euro, as it will be hard offset any further depreciation of the currency with price rises. As 

already noted in previous quarter, Russia will see a significant reduction in sales and profitability, 

though it will still be one of the most important for the Group, even after the downturn. 

Eastern Europe too has suffered, and will probably continue to suffer, shrinking sales and 

profitability. Demand in the region continues to contract (down by around 24% in the 1
st
 half ) and 

local currencies (PLN, HUF, CZK) remain weak against the euro. In this area, the Group’s priority is 

to recover profitability in order to offset the effects of depreciation, also given potential reductions in 

market share. 

The trend in the 2
nd

 quarter and current forecasts, on the other hand, enable us to look with 

confidence at the following areas: 

a) UK. Raising prices to offset the depreciation of sterling and measures to contains costs make it 

possible to expect that, save for further significant losses by the currency, the Area will close the 

year with falling sales but improving profitability, despite a forecast loss of at least 10% of the 

market over the whole of 2009. 

b) Italy and other West European countries. Despite the forecast contraction in the market, Italy too 

looks likely to close the year with profitability in line with or up on the previous year. Similar 

results are expected in the other Western European markets. 

                                                
6  Source: International Monetary Fund, World Economic Outlook, July 2009 



 
 

c) Raw materials and components sourcing. The stabilization of oil prices at around USD 60-70 and 

of the price of steel at current levels will enable the Group to obtain significant savings on 

procurement costs. 

d) After-sales and warranty costs. In line with the results in the last few years, 2009 will see an 

appreciable reduction in the cost of after-sales service thanks to significant improvements process 

/ product quality and efficiency measures taken in the Service area. 

Lastly, the result for 2009 will be affected by major restructuring charges (already booked in the 1
st
 

half), mainly relating to the closure of the Kinmel Park plant (UK) and re-organization of production 

at the None plant (Italy). 

Uncertainties over the 2
nd

 half of the year, especially in Russia and Eastern Europe, make it hard to 

make any predictions with a low margin of error. To date, the most comforting expectations in terms 

of market trends are based more on favourable comparisons with 2
nd

 half 2008 than on any real 

recovery in demand in the near future. 

In this difficult situation, the Group believes that with: 

1. stable exchange rates, and 

2. demand shrinking by between 10% and 15% in the 2
nd

 half, 

sales in 2009 should be between €2.5 and €2.6bn, while the operating margin (EBIT) should be 

between €60 and €70m; net financial indebtedness at 31
st
 December 2009 is expected to be 

substantially in line with the figure at 31
st
 December 2008. 

 

Principal awards in 1
st
 half 2009 

In the first six months of the year, Indesit Company received a number of important international 

awards for innovation and design. 

Hotpoint-Ariston’s new 4-door fridge, the Quadrio, was elected Product of the Year 2009 in Italy at 

the “Gran Premio Marketing e Innovazione” and in the UK by Get Connected, a consumer 

electronics magazine, for its flexibility and eco-efficiency. 

In January, Scholtès’s Multiplo, an innovative cooking vessel, was one of the winners in the 

“Kitchen” category at the 2008 Good Design Awards, organized by the Chicago Athenaeum-

Museum of Architecture and Design.  

In February, Hotpoint was elected “Most Trusted Domestic Appliance Brand”, for the 9
th

 time 

running, by a Reader’s Digest survey in the UK, and also received a Superbrands Award as a brand 

perceived to be one of the strongest in the country. 

In July, lastly, Indesit Company was ranked in the ADI Design Index 2008 with its Moon washing 

machine, the only home appliance in the “Abitare” section of the 100 best examples of Italian design. 

All the products selected for the 2008 ADI Design Index will be entered for the 22
nd

 Premio 

Compasso d’Oro, the most authoritative European award focusing on Italian design. 

 

The financial report for the half ending 30
th

 June 2009 will be made available to the public at the 

Company’s headquarters and at Borsa Italiana by 7
th
 August 2009 and will be posted on the 

Company’s website (www.indesitcompany.com) the same day. 

 

This press release is also on-line, as of today, on the Company’s website (www.indesitcompany.com). 

http://www.indesitcompany.com/
http://www.indesitcompany.com/


 
 
 

The manager charged with preparing the company’s financial reports, Andrea Crenna, confirms, pursuant to 

paragraph 2, art. 154-bis, Consolidated Finance Law, that the accounting information included in this press 

release agrees with the underlying documentation, records and accounting entries. 

 

* Definitions of performance indicators: 

EBIT: operating margin. 

EBITDA: operating margin before amortization and depreciation. 

Net working capital: inventories plus trade receivables minus trade payables. 

Net financial indebtedness: the balance of current financial assets, cash and cash equivalents, payables to banks and other 

financial payables, medium/long-term financial payables and other non-current financial assets. 
Net financial position: the balance of current financial assets, cash and cash equivalents, payables to banks and other 

financial payables and medium/long-term financial payables. 

 

 

 

For further information 

External Communication and Press Office: 

Federico Ziller, tel. +39 0732 662432  cell. +39 335 7555508,  e-mail:federico.ziller@indesit.com 

Chiara Iasiuolo, tel. +39 0732 662048, +39 334 6660247, e-mail: chiara.iasiuolo@indesit.com 

Investor Relations: 

Elisabetta Vilizzi, tel. +39 02300831, e-mail: investor.relations@indesit.com 
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