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� Sales growth: +3.9%

� Operating income* growth: +15.5%

� Operating margin* improvement: +50 bps

� Net Working Capital reduction: - �  24M

� Net Financial Position reduction: - �  32M

Q2 ’06 - Highlights  

Before restructuring costs*

[change vs. same period y-1]
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� Sales growth: +5.1%

� Operating income* growth: +16.1%

� Operating margin* improvement: +50 bps

H1 ’06 - Highlights

Before restructuring costs*

[change vs. same period y-1]



4

Sales growth 

Market Share growth: 
+ 40 bps

Negative price/mix:
-1.5%

Strong sales volume growth 
in all areas

-

-

-

[� M; change vs. same period y-1]

Q2 ‘06 Q2 ‘05

Net sales 768 740 +3.9%

% Var.

Appliances breakdown by product line

+1.0%182 180

+6.5%228 214

+3.1%306 297

Cooking

Refrigeration

Washing

-

-

-
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Operating income growth 

Price/mix effect offset 
by industrial savings

Restructuring costs in 
line with the plan

SG&A firmly under 
control

-

-

-

[� M]

Q2 ‘06 Q2 ‘05

Restructuring 
costs

11
1.5%

7
1.0%

60.7%

� %

Operating 
income 
(before restr. costs)

37
4.9%

32
4.4%

15.5%

Operating 
income 
(after restr. costs)

26
3.4%

25
3.4%

2.9%
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Net Financial Position improvement as of June 30

Tight working capital 
control and capex
efficiency

[� M]

‘06 ‘05 Var.

257 281 (24)
Net Working 
Capital

% vs. last 12 
months sales

8.2% 9.3% (1.1%)

Net Financial 
Position 694 726 (32)
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[% change vs. same period y-1]

*

Industry Unit Shipments

CIS

East Europe*

West Europe +2.6%

+6.9%

+6.8%

H1 ’06

+1.3%

+6.0%

+5.5%

Q2 ’06

Excluding Turkey

UK H1’06 = + 2.2%
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[% change vs. same period y-1]

* Excluding Turkey

Market Retail Price

CIS

East Europe*

West Europe +1.1%

(5.2%)

n.a.

H1 ‘06

+1.0%

(5.8%)

n.a.

Q2 ‘06
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Consolidated Income Statement
[� M]

% Var.Q2 ‘05Q2 ‘06

17
2.2%

16
2.1%

(4.2%)PBT
Margin

3.9%740768Net Sales

8.3%68
9.3%

74
9.7%

EBITDA*
Margin

16.2%(9)(10)Financial Items**

8
1.1%

7
0.9%

(11.9%)Total Net Income
Margin

2.9%26
3.4%

EBIT 
Margin

25
3.4%

15.5%32
4.4%

37
4.9%

EBIT*
Margin

Including income and expense from associates **
Before restructuring costs*

60.7%11Restructuring costs 7
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Consolidated Income Statement
[� M]

% Var.H1 ‘05H1 ‘06

40
2.9%

40
2.7%

(0.6%)PBT
Margin

5.1%1,3941,464Net Sales

9.4%132
9.5%

145
9.9%

EBITDA*
Margin

(2.6%)(13)(12)Financial Items**

19
1.4%

19
1.3%

0.5%Total Net Income
Margin

(1.1%)52
3.6%

EBIT 
Margin

53
3.8%

16.1%63
4.5%

73
5.0%

EBIT*
Margin

Including income and expense from associates **
Before restructuring costs*

106.2%21Restructuring costs 10
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Consolidated Balance Sheet as of June 30

Short term assets/ 
liabilities & other 
liabilities

Net Working Capital
% on sales

Net Invested Capital

Trade receivables
Inventories
Trade payables

Non-current

operating  assets

Total Sources

Total Shareholders’
equity

Group equity

Minorities

Net Financial Position

[� M]

1,208

(355)

281
9.3%

647
420

(786)

1,282

(323)

257
8.2%

1,181

620
391

(753)

1,247

‘05‘06

1,208

482

467

15

726

1,181

487

473

14

694

‘05‘06
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+44(19)Operating Cash Flow

(27)(80)Free Cash Flow

(32)(38)Financial operations
& others

+5(42)Cash Flow before financial 
activities

(39)(23)CapEx

Consolidated Cash Flow

Q2 ‘06 Q2 ‘05

[� M]

(118)(91)

(214)(176)

(35)(34)

(179)(142)

(61)(51)

H1 ‘06 H1 ‘05
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* Of which � 74M under cash collateral

262
Cash, bank deposits 
and marketable 
securities*

956
Total Financial 
Liabilities

465
Long-term 
indebtedness

491
Short-term 
indebtedness**

** Incl L/T debt maturing within 12 months

Net Financial Position as of June 30, 2006

Net Financial Position : � 694M

[� M]



14

� FY target confirmed (95% of contracts closed)

� LCC at 30%

� Supplier base localization at 37%

Sourcing
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Manufacturing
[Direct manpower hours allocation]

H1 ‘06

38%

62%

2005

34%

66%
West.
Europe

LCC

2006E

40%

60%
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Aqualtis

Golden Lion at Cannes  
Advertising Festival
Golden Lion at Cannes  
Advertising Festival

Aqualtis AQXXL 1091

ModelRank

2.0%

Value MS 
%

568

Unit Price 
�

Competitor X2 1.3% 278

Indesit WIL 663 1.1% 266

Competitor Y4 1.1% 293

Competitor Z5 1.0% 295

Source GFK Mar-Apr 2006
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Awards

Best of Trust 
Brand

Best of Trust 
Brand

Trade 
communication 

award

Trade 
communication 

award

Best Supplier 
of the year

Best Supplier 
of the year

Plus X Award
“Ease of Use”and“Ecology”

Plus X Award
“Ease of Use”and“Ecology”

Las mejores ideas de 2005Las mejores ideas de 2005

RUSSIA

GERMANY

SPAIN

UK

UK
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Q2 new products launches
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Q2 new products launches
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Q2 new products launches
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Q2 new products launches
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H2 new products launches
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FY 2006 guidance

Guidance confirmed:

. Net Sales = +3-4% vs. 2005

. EBIT margin: >= �  145M
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Disclaimer

This presentation contains forward-looking statements regarding future results of 
Indesit Company SpA based on intents, beliefs or current expectations.  Any of 
these statements made by or on behalf of Indesit Company SpA speak only as of 
the date they are made.  Information provided herein have to be linked to the oral 
comments made during presentation to analysts.

The forward-looking statements contain no guarantees of future performance and 
involve risks and uncertainties that could significantly affect expected results and 
actual results may materially differ from those projected or implied in the forward-
looking statements as a result of various factors.  Consequently, analysts and 
investors are warned not to place undue reliance on those statements.

No obligation is undertaken by Indesit Company SpA to update said statements in 
order to reflect any expectations with regard thereto or any changes in events, 
conditions or circumstances on which any such statement is based.

This presentation does not constitute an offer, or invitation to purchase or subscribe 
any securities and no part of it shall form the basis of or be relied upon in 
connection with any commitment whatsoever.


